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Eco-clean label - 4th star
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- IOPs* at the service of the Eco Responsible Challenge 
(*cleanliness objective indicators)

- Clean-up actions involving the inhabitants

- Involving specific groups

- Development of the communication campaign and new 
tools

- Actions to promote the appropriation of public space



IOPs at the service of the Eco 
Responsible Challenge 
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Experimental "coaching" of 6552 households in eco-gestures for 18 months, particularly related to the 
cleanliness of public spaces

33 IOP points in the test area to measure the evolution of cleanliness in comparison to a control area (15 
IOP points)
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Clean-up actions involving the 
inhabitants 
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Cleanliness operations involving a diagnosis shared with the local inhabitants of the improvements to be 
made to the public space, followed by a coordinated intervention by all the services concerned.



Clean-up actions involving the 
inhabitants 

6

Citizen clean-up operations supported by the Metropole (loan of equipment, waste disposal, eco-
messenger stands, etc.) at the initiative of nearly 25 associations / committed individuals  



Clean-up actions involving the 
inhabitants 
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Clean-up actions involving the 
inhabitants
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Christmas tree parks to reduce the number of trees deposited on sidewalks, in addition to the issuing of 
free compost vouchers each time trees are taken to waste collection centres



Involving specific groups
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The Great Cleanliness Game in primary schools: awareness programmes in 60 classes in 2018, 53 
scheduled for the 2nd semester 2018/2019; intervention of the APIEU (Permanent Initiation Workshop 
on the Urban Environment) and training of eco-messengers



Involving specific groups
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A drawing competition in activity centres during Animal Week in the City, with a particular focus on 
cleanliness



Involving specific groups
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A partnership with the CROUS* (Regional student welfare office) to implement specific actions for waste 
management and cleanliness: student swaps, shared composter in university residences, distribution of 
the "Street Code" and pocket ashtrays by the BPI (Incivility Cleaning Brigade) and eco-messengers at the 
entrance to university residences



Involving specific groups
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The increasing involvement of dog owners with the new "meetings about dogs".
In addition to the canine walks extended to 11 parks in the City



Development of the communication 
campaign and new tools

13

- Systematic reminders of the duty to maintain the public spaces assigned to café terrace managers and 
encouragement of the use of table ashtrays.

- The will to reach all audiences, including migrants, through the provision of posters and "Street Codes" 
by the NGO Cimade



Development of the communication 
campaign and new tools
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A series of nudges to remind residents of the guidelines for respecting urban cleanliness:
- 50 thematic panels



Development of the communication 
campaign and new tools
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- 70 roadside signs
- 20 signs prohibiting the leaving of rubbish, at the request of residents



Development of the communication 
campaign and new tools
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A move towards flagging incivilities
- The Street Code, distributed by the agents of the BPI (Incivility Cleaning Brigade) of the city and local 
prevention officers of the Metropole, around scenes of incivility, at the entrance of university residences, 
made available in community centres, and to shopkeepers in the city centre



Development of the communication 
campaign and new tools
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A move towards marking incivilities
- Scenes of incivility, signs deployed in the black spots of the City by 3M local prevention officers and 
later revisited by BPI agents, in search of offenders



Development of the communication 
campaign and new tools
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Implementation with the support of the inhabitants and local residents



Actions to promote the 
appropriation of public space
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The greenery permit : 513 applications registered in 2 months, including 55 for trees



THANK YOU FOR YOUR ATTENTION


